
The campaign reached more than 12 million Australians 
across four weeks (29 January – 25 February 2023) 

and aligned with “back to school” campaigns.

More than 1,850 Out of Home signs were measured.
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BUY IN SEASON FOR 
HEALTHY RETURNS
Campaign Report

“We’re committed to 
addressing health issues and 
promoting the importance 
of veggies in everyone’s 
diet, which is why it’s so 
rewarding to be working 
with the Outdoor industry to 
achieve this goal.”

Dr Robyn Littlewood
Chief Executive 
Health and Wellbeing Queensland

We use our signs to keep 
people informed and connected, 
acting as public noticeboards in 
our cities and suburbs.

In 2022, OMA members donated 
more than $126 million in 
advertising space to more than 
200 not-for-profit organisations 
including arts, sport 
and charities nationwide.
 

12,337,747
Australians

Outdoor signs are a canvas for 
local businesses to advertise their 
products and services, be a source 
of information for local events, 
and contribute to placemaking by 
giving back 50 per cent of 
revenue to government and 
landlords through rent, taxes 
and profit shares.




